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HELLO, I'MDIKIWAHYUDI
I am an aspiring Digital Marketing professional with a strong interest in
content marketing, social media strategy, and brand development. I
enjoy creating engaging digital content, analyzing campaign
performance, and developing marketing strategies based on
consumer insights.
Through academic learning and practical training, I have gained
experience in content planning, copywriting, social media
management, Meta Ads, Canva design, and digital analytics. I am
passionate about combining creativity with data driven decision
making to help brands grow in the digital landscape.
I am a fast learner, collaborative team player, and always eager to
explore new marketing trends and technologies. My goal is to
continuously improve my skills while contributing value to innovative
marketing teams.



EDUCATION

BACHELOR OF EDUCATION, UNIVERSITAS NEGERI JAKARTA
GPA: 3.83 / 4.00 

UNIVERSITAS NEGERI JAKARTA JULY 2021 -JAN 2026
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PUSAT PELATIHAN DAERAH JAKARTA PUSAT
(BATCH 3 2026)

DIGITAL MARKETING

JUNI 2026-JULY 2026



SKILLS  &TOOLS Digital Marketing Strategy 
Social Media Management 
Content Planning 
Copywriting 
Market Research
Communication Skills

TECHNICAL SKILLS

PROFESSIONAL SKILLS 

DIGITAL ADVERTISING
       Experienced with Meta Ads (Facebook & Instagram Ads),
       TikTok Ads, Google Ads. 

     
DESIGN & EDITING

       Familiar with Canva and Capcut

ANALITICS 
      Experienced with Google Trend & Google Shopping
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Microsoft Office: experienced with
Word, Excel, PowerPoint, and Teams.
Google Workspace: experienced with
Google Docs and Google Sheets.



TEACHER  
SMAN 1 JAKARTA   

WORKEXPERIENCE
Designed educational presentation slides
and infographics using Canva.
Produced learning videos and digital
materials to improve student
engagement.
Created visual content that simplified
complex topics for students.
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JULY - DES 2024



Social Media Marketing
& Sales Experience  
TIENS GROUP

WORKEXPERIENCE

Promoted Tiens products through
Instagram to reach potential customers.
Successfully sold 250 bottles of Zinc
products, each containing 30 capsules,
through Instagram marketing.
Developed early experience in social
media marketing, customer
engagement, and online sales.
Created and shared product-related
content to attract customer interest.
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JAN - DES 2018



DIGITALDIGITALDIGITALMARKETINGMARKETINGMARKETINGPROJECTPROJECTPROJECT   
DIGITALMARKETINGPROJECT 

AT PUSAT PELATIHANAT PUSAT PELATIHAN
KERJA JAKARTA PUSATKERJA JAKARTA PUSAT
AT PUSAT PELATIHAN
KERJA JAKARTA PUSAT
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PROJECT  1
As the Digital Marketing Project Lead, I was responsible
for:

Conducting market research using Google Trends.
Developing BMC, STP, and Buyer Persona.
Creating content strategy and content planning.
Designing social media content using Canva.
Managing Instagram, Facebook, TikTok, and
WhatsApp Business.
Developing a website and landing page.
Analyzing content performance using Meta
Business Suite.

Canva
Meta Business Suite
Google Trends
Google Sites
WhatsApp Business
Instagram
Facebook
TikTok

Pedasaurus – Social Media Marketing Project

MY ROLE

TOOLS USED
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PROJECT  2
Conducted market research using Google Trends
to identify popular search keywords related to
spicy snacks.
Compared search interest for Basreng, Makaroni,
and Mie Lidi over the past 12 months.
Analyzed regional search trends to identify
potential target markets.
Evaluated keyword popularity and search volume
to support SEO and content planning.

Identify market trends, customer search behavior, and keyword
opportunities using Google Trends to support content strategy and
improve search visibility for Pedasaurus.

The analysis showed that "Makaroni" had the highest search
interest compared to "Basreng" and "Mie Lidi", indicating stronger
market demand and content opportunities. Regional insights
identified several high-potential markets, including Jakarta,
North Sulawesi, Banten, Maluku, and Yogyakarta. Based on these
findings, relevant primary and long-tail keywords were selected
to support SEO, content planning, and future digital marketing
campaigns, helping create a more data-driven content strategy.

GOOGLE TREND
SCOPE OF WORK

OBJECTIVE

RESULT
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PROJECT  3
Identified key competitors in the spicy snack
market, including Maicih, Makaroni Ngehe, and
Karuhun.
Analyzed each competitor's flagship products,
competitive advantages, and market positioning.
Compared pricing strategies to determine
competitive pricing opportunities.
Evaluated distribution channels across
marketplaces, retail stores, and online platforms.
Assessed competitors' social media presence and
digital marketing activities.
Summarized insights to identify market
opportunities and develop strategic
recommendations for Pedasaurus.

To conduct a comprehensive competitor analysis for Pedasaurus by
evaluating competing brands in the spicy snack industry. This project
aims to identify competitors' strengths, weaknesses, pricing strategies,
distribution channels, and digital presence to support the development
of effective marketing strategies and strengthen Pedasaurus'
competitive positioning.

The competitor analysis provided valuable insights into the
competitive landscape of the spicy snack industry. The findings
highlighted Pedasaurus' opportunity to differentiate through
unique branding, creative content marketing, and a stronger
digital presence on platforms such as TikTok and Instagram. The
analysis also served as a strategic reference for pricing,
distribution, and promotional planning to improve brand
awareness and market competitiveness.

MARKET & COMPETITOR ANALYSIS 
SCOPE OF WORK

OBJECTIVE

RESULT
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PROJECT  4
Identified internal strengths and weaknesses.
Analyzed market opportunities and industry trends.
Evaluated competitive threats and market
challenges.
Assessed consumer behavior and digital
marketing opportunities.
Developed strategic recommendations based on
SWOT findings.

To evaluate Pedasaurus internal strengths and weaknesses alongside
external opportunities and threats in order to develop an effective digital
marketing strategy and improve business competitiveness.

The SWOT analysis identified Pedasaurus' competitive
advantages and key improvement areas, providing strategic
insights to enhance brand awareness, optimize digital marketing
initiatives, and strengthen the brand's position in the competitive
snack industry.

SWOT ANALYSIS
SCOPE OF WORK

OBJECTIVE

RESULT
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PROJECT  5
Conducted competitor and target audience
analysis.
Defined customer personas and value proposition.
Developed digital marketing channels, including
Instagram, TikTok, Shopee, and WhatsApp
Business.
Designed customer relationship strategies through
social media engagement and promotional
campaigns.
Identified revenue streams and business
opportunities to increase profitability.
Evaluated operational costs and marketing
investments to improve business performance.

To design a Business Model Canvas that supports the digital
marketing strategy of Pedasaurus, focusing on customer
acquisition, brand positioning, marketing channels, and
business growth opportunities.

The project produced a structured Business Model
Canvas that serves as a strategic guide for marketing
activities and business development. It provides clear
insights into customer needs, competitive advantages,
digital marketing channels, and revenue generation,
helping the brand build a stronger market presence and
achieve sustainable growth.

BUSINESS MODEL CANVAS
SCOPE OF WORK

OBJECTIVE

RESULT
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PROJECT  6
Conducted market segmentation based on demographic,
geographic, psychographic, and behavioral characteristics.
Evaluated market potential and purchasing power to
determine the most attractive customer segments.
Selected priority target audiences based on market size,
product relevance, and competitive intensity.
Developed a clear brand positioning and unique value
proposition to differentiate Pedasaurus from competitors.
Defined the brand's core messaging and positioning strategy
for digital marketing campaigns.
Created strategic recommendations to improve customer
acquisition and long-term brand growth.

To design a data-driven Segmentation, Targeting, and Positioning (STP)
strategy that enables Pedasaurus to reach the right audience,
strengthen its competitive advantage, and establish a distinctive brand
identity in the spicy snack market.

The STP analysis successfully identified Pedasaurus' primary
target market, consisting of students, university students, young
professionals, and spicy food enthusiasts aged 15–35 years. The
project established a strong brand positioning as a modern
spicy snack brand with a unique dinosaur-themed identity,
affordable pricing, and engaging customer experience. The
findings provide a strategic foundation for developing effective
digital marketing campaigns, content strategies, and customer
communication that align with the brand's target audience.

SEGMENTATION, TARGETING & POSITIONING (STP)
SCOPE OF WORK

OBJECTIVE

RESULT
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PROJECT  7
Created and configured business accounts on Instagram,
Facebook Page, WhatsApp Business, and TikTok.
Developed a consistent brand identity by setting up profile
information, business descriptions, logos, and contact details
across all platforms.
Optimized each social media account to support future
content marketing, audience engagement, and promotional
activities.
Integrated digital communication channels to improve
customer accessibility and business credibility.
Prepared social media platforms for content publishing,
campaign implementation, and performance analysis.

Establish Pedasaurus digital presence by creating and optimizing social
media business accounts across multiple platforms to increase brand
visibility, support customer communication, and build a strong
foundation for digital marketing activities.

Successfully built Pedasaurus digital ecosystem by establishing
a consistent presence across four major social media platforms.
The project strengthened the brand's online identity, improved
accessibility for potential customers through integrated
communication channels, and provided a solid foundation for
executing content marketing strategies, social media
campaigns, and performance analysis using business tools such
as Meta Business Suite.

Social Media Setup & Brand Development
SCOPE OF WORK

OBJECTIVE

RESULT
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PROJECT  8
Created and optimized a Google Business Profile to enhance
local search visibility and provide accurate business
information, including location, contact details, and operating
hours.
Designed and developed a business website to showcase the
brand identity, product offerings, company information, and
customer contact channels.
Built a landing page with a user-focused layout to
communicate the product's value proposition, highlight key
benefits, and encourage customer inquiries and purchases.
Maintained consistent branding across all digital assets,
including visual identity, messaging, and business information.

Build Pedasaurus' digital business presence by developing essential
online platforms, including a Google Business Profile, website, and
landing page, to strengthen brand credibility, improve online visibility,
and support customer acquisition through digital channels.

Successfully established Pedasaurus' digital business presence
by launching a Google Business Profile, website, and landing
page with a consistent brand identity. These digital assets
improved the brand's online credibility, made business
information more accessible to potential customers, and
created multiple digital touchpoints for customer interaction.

Digital Business Presence
SCOPE OF WORK

OBJECTIVE

RESULT
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PROJECT  9
Designed a 30-day content calendar based on the customer
marketing funnel (Awareness, Interest, Consideration, Action,
and Retention).
Planned various content formats, including Reels, Feed Posts,
Carousels, Stories, Interactive Polls, Testimonials, and
Promotional Campaigns.
Developed engaging content hooks and compelling Call-to-
Action (CTA) to maximize audience interaction.
Selected the most suitable digital platforms, including
Instagram, TikTok, Facebook, and Instagram Stories.
Scheduled content distribution to maintain posting
consistency and improve audience reach.
Created a balanced content strategy combining educational,
promotional, entertaining, and customer engagement
content.

To develop a structured 30-day social media content calendar for
Pedasaurus that aligns with the marketing funnel, increases brand
awareness, encourages audience engagement, and supports customer
conversion through consistent and strategic content planning across
digital platforms.

The project produced a comprehensive 30-day content
calendar that provides a clear roadmap for Pedasaurus' social
media marketing activities. The content plan supports consistent
brand communication, improves audience engagement, and
guides customers through each stage of the marketing funnel—
from awareness to retention. This strategy also establishes a
scalable framework for future digital campaigns and long-term
brand growth.

SOCIAL MEDIA CONTENT CALENDAR
SCOPE OF WORK

OBJECTIVE

RESULT

PORTOFOLIODIKI WAHYUDI



PROJECT  10
Planned content based on the marketing funnel, including
Awareness, Consideration, Conversion, and Video Conversion.
Designed social media posts and promotional materials using
Canva while maintaining a consistent brand identity.
Created visual content for Instagram Feed and Instagram
Reels.
Applied branding elements, including colors, typography, and
product visuals, to create a consistent look across all content.
Published content according to the content plan and social
media schedule.

Create engaging social media content to increase brand awareness,
educate the target audience, and encourage purchase decisions
through different stages of the marketing funnel.

Successfully created and published a variety of social media
content that supported every stage of the customer journey. The
designs maintained a consistent brand identity and effectively
communicated promotional messages while increasing
audience engagement. This project strengthened Pedasaurus'
online presence and established a structured content library for
future social media campaigns.

Social Media Content Creation

SCOPE OF WORK

OBJECTIVE

RESULT
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PROJECT  11
Planned a social media content strategy based on the
marketing funnel (Awareness, Consideration, and Conversion).
Created content ideas and copywriting for each stage of the
customer journey.
Designed promotional and educational content using Canva.
Produced visual content for Instagram Feed and Reels.
Scheduled and published content on social media platforms.

Develop a social media content strategy to increase brand awareness,
engage the target audience, and encourage purchase decisions by
creating content for different stages of the marketing funnel.

Successfully created and published social media content that
covered all stages of the marketing funnel, including Awareness,
Consideration, and Conversion. The content maintained a
consistent brand identity and delivered clear marketing
messages to the target audience. 

Content Marketing & Social Media Campaign –
Pedasaurus

SCOPE OF WORK

OBJECTIVE

RESULT
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PROJECT  12
Analyzed content performance using Meta Business Suite
insights.
Monitored key performance indicators (KPIs), including
Engagement Rate (ER), Reach, Impressions, CTR, and Cost Per
Click (CPC).
Compared content performance to identify the best-
performing posts.
Evaluated audience engagement and content effectiveness.
Interpreted performance data to provide recommendations
for future content optimization.
Prepared a performance report based on campaign results
and KPI achievements.

Evaluate social media content performance using key performance
indicators (KPI) to measure audience engagement, identify high-
performing content, and improve future content strategies.

Successfully evaluated social media performance by analyzing
engagement, reach, impressions, CTR, and CPC. The analysis
identified the highest-performing content and provided valuable
insights into audience behavior and content effectiveness. Based
on these findings, recommendations were developed to improve
future content strategy, increase audience engagement, and
optimize overall social media performance.

Social Media Performance Analysis

SCOPE OF WORK

OBJECTIVE

RESULT
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THANKYOU.
CONTACT ME 

dikiwahyudi7239@gmail.com

@dikiwx

linkedin

089653518032

I am excited to start my career as a Social
Media Specialist and contribute through
creative content, data-driven strategies, and
continuous learning. I look forward to the
opportunity to work with your team.

https://www.linkedin.com/in/diki-wahyudi-a4782b400
https://wa.me/6289653518032
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